
 

 

 

 



 



 

End Phase

Demand starts to decrease Product is not innovative anymore
Our company invests to improve or 

create a new product
8-13 months

Maturity Phase

Demand stabilizes Product has reached saturation 32-40 months

Growth Phase

Demand starts to increase Product starts to become popular Delievery of more racecars 9-12 months

Introduction Phase

Low Demand Product not known Advertisement & Promos 2-3 Months

•Growth Phase is splitted into 2 or 3 sub-phases depending 
on the number of racecars the track has at a certain point. 
Because of the increase in demand, new cars are 
delievered to the tracks at the growth phase.

•Maturity Phase is splitted into 3 or 4 sub-phases in order 
to better division of our income through time. That's 
because the maturity phases lasts more than the other 
phases.
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